Engagement challenges ™"

Overall, 52% of the
population receives
some recommended
screenings.

New England Journal of
Medicine

35% of adults at
high risk for colon
cancer receive regular
screening.

Milliman Care Guidelines

37% of adults 50 - 64
years of age and 24% of
high risk adults receive
the annual flu vaccine.

New England Journal of
Medicine

Employment and provided coverage does not
necessarily lead to consumers making better
care choices. Even with generous employer
sponsored coverage for preventive care,
there remains surprisingly low adherence

to evidence-based care such as preventive
services.

Often, consumers do not know what
to do, when to doit, and how

much it will cost. And, for the most
part, their physicians do not have the
time or tools to tell them.

Employers and health plans see a need

to engage their covered members in such
services in order to keep them healthier and
to save money in the long term. In addition,
where wellness programs for risk reduction
(like weight loss or smoking cessation) are
available, participation may remain generally

low.



Our engagement solution is

smart, integrated, and timely s
communications. The way medical
choices and wellness options are presented

to consumers determines the choices they
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%«ou on time — all the while driving them
to the right wellness programs.
There’s no better formula out there for

long-term cost savings and population
health engagement.



